
BUS 304 : Advertising and Branding 

A course in the planning, creation, and use of advertising for those who may be called upon to make 
advertising decisions. Includes historic and ethical aspects of advertising; positioning and branding; creative 
strategy and evidence-based ad principles; principles of layout and design; choice of media. The students in the 
class develop and test a real-world advertising campaign. 
Credits  3 
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