BUS 408 : Consumer Behavior

Examination of the relationship of the behavioral and social sciences to consumers and their individual and
group behavior helps bridge the gaps in the understanding of consumer behavior and serves as an aid in
understanding the marketing concept. The content presents broad areas of the impact of market promotion,
marketing communications, research techniques, consumer motivation, and perception.

Credits 3

Prerequisites

BUS 304

1 2023-24 Russell Sage College UG Catalog



	BUS 408 : Consumer Behavior

